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Taylor Francis Ltd, United Kingdom, 2012. Hardback. Book
Condition: New. 2nd Revised edition. 248 x 170 mm. Language:
English . Brand New Book. Effective marketing is essential for
any successful sport organization, from elite professional sports
teams to local amateur leagues. Now in a fully revised and
updated second edition, Advanced Theory and Practice in Sport
Marketing is still the only text to introduce key theory and best
practice at an advanced level. The book covers every key
functional and theoretical area of sport marketing, including
marketing research, information systems, consumer behavior,
logistics, retail management, sales management, e-commerce,
promotions, advertising, sponsorship, and international
business. This new edition includes expanded coverage of
important contemporary issues, including social responsibility
and ethics, social media and networking, relationship and
experience marketing, recovery marketing, and social
marketing. Every chapter contains extended cases and first-
hand accounts from experienced sport marketing professionals
from around the world. Following those cases are questions
encouraging students and practitioners to apply their
theoretical knowledge to real-world situations and to develop
their critical thinking skills, while each chapter also includes
helpful features such as definitions of key terms, summaries, and
guides to further reading. A companion website includes an
impressive array of...
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Reviews

The ebook is straightforward in go through preferable to recognize. It typically does not charge too much. Its been
designed in an exceptionally straightforward way and it is just following i finished reading this book where basically
altered me, affect the way i really believe.
-- Dr . Reta  Mur phy     

It becomes an amazing pdf which i actually have at any time read through. This can be for all those who statte there
had not been a worthy of reading through. You wont sense monotony at anytime of your own time (that's what
catalogues are for relating to should you check with me).
-- Cla ud K r is    
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